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Abstract
With community engagement rapidly gaining prominence in higher education, more faculty and
administrators are being tasked with communicating about community engagement activities.
Communications must be developed to support the institution’s mission while remaining true to principles of
mutually-beneficial partnerships. This session explored best practices for developing and implementing a
university communications strategy for community engagement. This presentation was given at the Gulf
South Summit in Savannah, Georgia on April 14, 2016.
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